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VWho we are

Borges Branded Foods is part of a global food
group with Mediterranean origins, founded by
the Pont family in 1896 and with a strong inter-
national presence. A consolidated business with a
high reputation within the industry, driven by a solid
infernational commercial network that offers to cus-
tomers around the world a wide range of reference
products for their properties and quality. We are lea-
ders in the marketing of olive oils, seed oils, nuts,
dried fruits, Modena vinegar, pasta, milk alternati-
ves and snacks.

Our mission

Bring the Mediterranean lifestyle and quality pro-
ducts to the whole world.

Our vision

To be recognized as a world leader company in the
marketing of high-quality, healthy and pleasura-
ble Mediterranean cuisine and lifestyle products,
generating value for our consumers, customers, em-
ployees, shareholders and other stakeholders involved
in the company'’s activity.

Our values

Our values express our character. They guide us and
drive us in all the actions we take and are designed to
meet the needs of all our customers and shareholders.
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Main business areas

RETAIL FOOD SERVICE

Products packaged under Products packaged under
our brands for end  our brands aimed for pro-
consumers. fessionals in the hotel and

catering industry.

Our activity

Our global commercial network of more than 6,000
professionals, both internal and external, offers our
top-quality Mediterranean products to buyers from
all over the world daily. Alongside them, close to
1,000 professionals specialized in purchasing, ope-
rations, back office services, administration, finance
and IT provide technical and legal support, ensuring
that any contact experience with Borges is always
satisfactory.

Our organization
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Group of companies
dedicated to the in-
dustrial processing
and B2B trade of
nuts and dried fruits.

Present in
49 countries.

Group of compa-
nies dedicated to the
commercialization  of
products under the
groups own brands,
mainly in the retail and
food service channels,

Present in
80 countries.

Group of companies
dedicated to the in-
dustrial processing
and B2B trade of oli-
ve oils, seed oils and
vinegars.

Present in
66 countries.

Borges International Group in figures
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Borges Branded Foods worldwide
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Our products
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We consolidate and drive the group’s brands by investing
11 million euros in advertising in the media and promotions. 29

Our brands
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Our ambition

(14
We want to be ambassa-

dors of the Mediterranean
lifestyle through high-qua-
lity products, under a
sustainable economic mo-
del and an offer that meets
the nutritional needs of
society
b o

The Group’s main aim is to contribute to the devel-
opment of a responsible business that guarantees
sustainable consumption and production.

CSR Report

Our commitment

B Responsible sourcing

One of our main objectives is to carry out responsible and sustaina-
ble sourcing, considering its impact on the planet. In this first stage,
Borges take into account collaboration with suppliers in the agricultu-
ralindustry and external services that affect other points of the supply
chain, such as transport and logistics, to ensure the purchase and su-
pply of raw materials produced using good agricultural practices and
sustainability criteria.

l Committed people

We guarantee the well-being and development of the professionals
who are part of Borges, ensuring equality, diversity and fair working
conditions every day. We also work actively to contribute to the de-
velopment of the communities where we operate, generating a
positive impact on them, as we understand that the achievement of
our goals will only be possible if we move forward in collaboration
with our stakeholders.

i Healthy and sustainable products

Being aware of the influence we have over our customers and consu-
mers, we consider it is our responsibility to promote a healthy and
sustainable lifestyle through our products. Therefore, from produc-
tion and processing to marketing, we work to constantly innovate, not
only in nutritionalimprovements, but also in packaging or formats that
contribute, for example, to facilitate recycling.
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